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When we started the Tyto Tech 500 
Power List in 2017, our aim was to reveal 
the most influential figures within the UK 
technology sector, as well as examining 
what truly creates influence. Using a 
deliberate methodology, we’ve been able 
to achieve this across three years 
running. Each year, the Tyto Tech 500 
Power List tells us not only about who is 
most influential, but about what it means 
to be an influencer in that particular year.  
 
Now in our third year examining and 
identifying influence, we have begun to 
notice shifts across categories and a 
change in influence against previous 
years. Despite political and economic 
uncertainty, we see the strong and 
steady influence of the UK’s FinTech 
sector reflected in this year’s Power List. 
Journalists, although a smaller group, 
make their mark as highly influential 
across the UK tech sector. Notably, 
business influencers also make up a 
sizeable category of influence.  
 
Against the backdrop of the political and 
social events of 2019, it’s been interesting 
to watch global trends reflected in 
influence. For example, as businesses 
and individuals around the world become 
more politically and socially aware, this is 
reflected in an increase in influencers 
from the both the government and 
GreenTech spaces. As gender disparity is 



 

increasingly called out, we see the 
influence of women on the rise. These 
are just a few of the positive shifts 
appearing in this year’s Power List. 
 
Read on to find out more about who 
made the list this year. We hope you 
enjoy the insights and key take-aways 
offered by this year’s Power List. 

 
Brendon Craigie 

Co-Founder & Managing Partner 
  



 

 

Business leaders on the rise 
 
Business leaders remain the most popular influencer type, comprising 74% of 
the Tech 500 Power List. Their influence remains greater in numbers than that 
of government officials, journalists and other media personalities. The business 
leaders category has grown since 2018 and is by far the most frequently 
represented category of influence across sub-sectors. However, when we hone 
in on the higher ranked numbers of the list, fewer appear from within the 
category, with only two business leaders represented within the top 10 of the 
Power List. 
 
FinTech remains a stalwart, but doesn’t quite reach heights 
 
FinTech remains a key area of leadership within the list, second only to the 
‘general’ category. Almost a quarter (22%) of the list is comprised of those who 
specialise in or work within the field of FinTech. Nevertheless, while the 
proportion of those within the general category roughly increases higher up the 
list, the opposite is true of FinTech, which generally decreases higher up the 
list. This demonstrates FinTech as an overall driver of influence, yet not a 
producer of top influencers. 
 
Journalists, small yet highly influential 
 
At just 14% of the overall list, journalists make up a fairly small component of 
the Tech 500 Power List. Yet in terms of influence, they have a 
disproportionate impact. The majority (60%) of the Power List’s Top 10 are 
journalists. Furthermore, journalists comprise almost half (48%) of the Top 25. 
The influence of the BBC is particularly strong; journalists from this particular 
media outlet feature ten times in the Tech 500 list and twice in the Top 10. 
 
  



 

 

The grid below shows how the Top 500 influencers map against the influencer 
group (columns) and the sub-sectors (rows).  

 
 
 
The darker the shading the larger the size of the group. Values shown are 
counts within each grouping.  
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AgriTech 5 1 2 1 9
AI 2 19 1 2 2 1 27
BioTech 8 1 4 13
CleanTech 1 8 3 2 14
ConsumerTech 2 3 3 8
EdTech 12 1 13
EnterpriseTech 1 8 2 1 12
Fintech 1 79 8 7 95
FoodTech 1 9 10
Gaming 13 2 15
General 65 1 2 5 52 1 16 142
HealthTech 2 11 3 1 1 18
InsurTech 7 1 8
IOT 8 8
MadTech 26 1 4 31
MobileTech 4 4
PropTech 1 24 1 3 2 31
RetailTech 1 23 6 30
SecureTech 1 6 1 8
TravTech 3 1 4
Total 8 5 341 1 12 12 91 4 26 500



 

 
The year-on-year impact of business 
leaders within the Tech 500 Power List is 
significant and its rise should not be 
overlooked.  This influencer category 
comprises 74% of the overall list, up from 
68% in 2018 and 60% in 2017. Of the 
Power List’s Top 50, almost half (46%) 
were business leaders. However, at the 
very top of the rankings, this category 
somewhat decreases in influence. Business leaders comprise a modest 28% of 
the Top 25 and just two (20%) feature within the Power List’s Top 10. 
 
Of the influencers who are business leaders, we further see a gender disparity; 
male business leaders comprise 65% of the category, whereas female business 
leaders comprise the remaining 35%. As demonstrated per the box-out of 
percentages here on the left, after business leaders, journalists are the next 
most numerous influencer type, though they account for just 14% of the Tech 
500.  
 
Furthermore, within the business leaders category, the type of business 
responsible for these influencers is also worth looking at.  FinTech is the 
business leaders’ most frequent tech focus area; indeed, it is responsible for 
almost a quarter (24%) of the category. Following FinTech, many of the 
remaining influential business leaders (15%) fall under the ‘general’ sector, 
meaning these influencers are business leaders not tied to one specific 
business vertical within tech. Other business sectors that create influencers in 
the ‘business leaders’ category are varied and less populous, as seen below.  
 
The Top 5 business leaders in the Tyto Tech 500 Power List: 
 

1. Richard Branson – Virgin Group 
2. Anne Boden – Starling Bank  
3. Mary Portas – Portas  
4. Russell Quirk – Properganda PR  
5. Stephen Kelly – Kimble Applications/Locum’s Nest 

Influencer Type % of the Top 500

Business Leader 74%
Journalist 14%
Venture Capitalist 6%
Government 2%
Academic 1%
Industry Expert 1%
Other* 2%
*Other includes: Trade or Business 

Association, Celebrity, Creative, Investor, 

and NGO.



 

 

 
While business leaders may be by far the most prolific type of influencer, there 
is not a single tech area with the same degree of dominance. Last year, the 
‘general’ category led the list, at 28%, followed by FinTech at 19%. This year, 
things remain roughly similar, with 27% of those on the Tech 500 list falling into 
the general category and 22% working primarily in the FinTech vertical.  
 
Interestingly, although FinTech is prominent within the Tech 500 as a whole, 
when it come to the Top 50, just 12% of influencers in this tier work in FinTech. 
For comparison, 32% of those whose sector is considered ‘general’ are 
represented within the Top 50. Furthermore, just one (10%) of the Top 10 -- 
Anne Boden -- specialises in FinTech, compared to general business 
influencers, which appear four times (40%) in the Top 10. Whereas the 
proportion of generalists increases higher up the list, FinTech follows a roughly 
opposite trend. 
 

 
 

The Top 5 FinTech specialists in the Tyto Tech 500 Power List: 
 

1. Anne Boden – Starling Bank 

2. Philip Hammond – Government 

3. Tom Blomfield – Monzo Bank 

4. Claire Calmejane – Société Générale 

5. Chris Skinner – 11:FS 

 
 
  



 

 

Journalists make up just 14% of the Tech 500, a relatively modest proportion 
compared to business leader influencers within the list (74%). Nevertheless, 
although business leaders may be better represented in terms of sheer 
numbers within the list overall, journalists are strongly represented at the 
highest levels of the list.  
 

 
 

Within the Top 100, journalists represent 23%; within the Top 50, that number 
increases to 34%. Journalists make up nearly half (48%) of the Top 25 and well 
over half (60%) of the Top 10. The influence of journalists is spread across 
many different tech areas but heavily focused on the ‘general’ category (46%), 
demonstrating the significant influence of journalists at large, regardless of 
sector.  
 
In terms of the publications for which these 
influential journalists write, a wide cross-
section of publications appear within the 
Tech 500 Power List. Nevertheless, we 
consistently see journalists represented 
throughout the list who work for the BBC, a 
powerful media outlet which appears no 
fewer than ten times, with two of those 
appearances in the list’s Top 10.  
 
No other publication appears with a similar degree of frequency. The Guardian 
is the next most heavily represented publication, yet half as many journalists 
within the list write for The Guardian as do for the BBC. 
 

Publication Appearances In Tech500
BBC 9
The Guardian 4
Computer Weekly 3
Freelance 3
The Times 3
Bloomberg 2
Estates Gazette 2
FT 2
The Register 2
Wired 2



 

To place into context the influential power of journalists, consider that just one 
celebrity - Stephen Fry - appears in the entire Tech 500 Power List.  
 
The Top 5 journalists in the Tyto Tech 500 Power List: 
 

1. Emily Gosden – The Times 

2. Simon Calder – The Independent  

3. Dr Michael Mosley – BBC 

4. Fiona Briggs – Retail Times 

5. Gideon Spanier – Campaign/Media Week 

  



 

 

 
The table below shows the top 100 of the Tyto Tech 500 Power List.  
 

1. Emily Gosden - The Times 
2. Simon Calder – The Independent 
3. Dr. Michael Mosley – BBC 
4. Chi Onwurah MP - Government 
5. Richard Branson - Virgin Group 
6. Fiona Briggs - Retail Times 
7. Gideon Spanier - Campaign / Media Week 
8. Stephen Fry - Various 
9. Anne Boden - Starling Bank 
10. Rory Cellan-Jones – BBC 
11. Matt Hancock MP - Government 
12. Chris Mellor - The Register 
13. James Bourne - TechForge Media 
14. Mary Portas - Portas 
15. The Duke of York – Pitch@Palace 
16. Russell Quirk - Properganda PR 
17. Gareth Corfield - The Register 
18. Sarah Knapton - The Telegraph 
19. Philip Hammond MP - Government 
20. Stephen Kelly - Kimble Applications / Locum's 

Nest 
21. Ashley Armstrong - The Times 
22. Jonathan Amos – The BBC 
23. Jeremy Waite - IBM 
24. George Eustice MP - Government 
25. Graham Cluley - Self Employed 
26. Alex Hudson – Metro 
27. Nigel Willson - Microsoft 
28. George MacDonald - Retail Week 
29. Rory Sutherland - Ogilvy Group UK 
30. Nigel Walsh - Deloitte 
31. Dr Sue Black - Durham University 
32. Nicola Mendelsohn - Facebook 
33. Lilach Bullock - LILACH BULLOCK LIMITED 
34. Caroline Baldwin - Essential Retail 
35. George Freeman MP - Government 
36. Brent Hoberman - Founders Factory Ltd 
37. Rebecca Thomson - Drapers 
38. Steven Frazer - Shares Magazine 
39. Martin Sorrell - S4 Capital / Media Monks 
40. Emma Jones - Enterprise Nation 
41. Tom Blomfield - Monzo Bank 
42. Claire Calmejane - Société Générale 
43. Ali Parsa - Babylon Health 
44. Dave Chaffey - Smart Insights 
45. Jacqueline De Rojas - Tech UK 
46. Thomas Power - 9 Spokes 
47. Chris Skinner - 11:FS 
48. Taavet Hinrikus - TransferWise 
49. Duena Blomstron - People Not Tech 
50. Jerry Daykin - GSK 

51. Simon Taylor - 11:FS 
52. Martin Lewis - Money Saving Expert 
53. Jamie Burke - Outlier Ventures 
54. Bill Buchanan - Napier University 
55. Joanne Hannaford - Goldman Sachs 
56. Mark Bridge - The Times 
57. Russ Shaw - Tech London Advocates 
58. Megan Caywood - Barclays 
59. Lukasz Zelezny - SEO.London 
60. Caroline Lucas MP - Government 
61. Peter Smith - Blockchain.com 
62. Sophie Curtis - Mirror Online 
63. Sam Hurley - OPTIM-EYEZ 
64. Sarah Flannigan - Sawday's 
65. Tom Bloxham - Urban Splash 
66. James Dearsley - Unissu 
67. John Watton - Adobe Systems Europe 
68. Warren Knight - Speaker 
69. Stuart Sumner - Incisive Media 
70. Susanne Chishti - FinTech Circle 
71. Hussein Kanji - Hoxton Ventures 
72. Sarah Wood - Unruly 
73. Sajid Javid MP - Government 
74. Bryan Roberts - TCC Global 
75. Ben Brabyn - Level39 
76. Lex Sokolin - Investor 
77. Nick Beighton - ASOS 
78. Diana Biggs - HSBC 
79. Sabine VanderLinden - Startupbootcamp 

Insurtech 
80. Gemma Godfrey - Moola 
81. Philippe Gelis - Kantox 
82. Nicolas Cary - Blockchain.com 
83. Paul Armstrong - Here/Forth 
84. Spencer Kelly - BBC 
85. Nektarios Liolios - Startupbootcamp FinTech 
86. Zoe Cairns - ZC Social Media 
87. Joanna Bryson - University of Bath 
88. Ian Fordham - Microsoft 
89. Luke Lang  - Crowdcube 
90. Simon Nelson - Futurelearn LTD 
91. Paul Frampton - Control v Exposed 
92. Antony Slumbers - CREtech 
93. George Burgess - The Intro 
94. Maggie Philbin - Teentech 
95. Carlos Espinal - Seedcamp 
96. Gary Turner - Xero 
97. Jane Frankland - Cyber Security Capital 
98. Eileen Burbidge - Passion Capital 
99. Eze Vidra - Remagine Ventures 
100. Jane Hart – C4LP

  



 

 

Until now, tech Influencers have been 
identified in short lists, specific to either 
specific stakeholder groups or specific sub-
sector such as FinTech. These lists tend to be 
either nominated or built by referral rather 
than through impartial analysis. 
 
Tyto has collaborated with delineate, a 
communications research firm to develop a 
methodology that identifies and tracks tech 
influencers across 20 sub-sectors and nine 
influencer groups in the UK.   
 
This methodology encompasses the influence of the individual, their brand, 
social media presence and of course traditional earned media as well as public 
speaking appearances.  
 

Felicity Haslehurst 
Senior Analyst 

 

Approach 
 
A five-stage research approach was conducted to define an impartial and 
repeatable study of key tech influencers in the UK. 
 

Step 1 – Desk research and expert interviews to determine key influencer 
groups 
 

Step 2 – Build taxonomy of tech sub-sectors through online search data 
and media analysis 
 

Step 3 – Generation of a long list of individuals within sub-sector 
categorise against influencer group 
 

Step 4 – Populate the four Influence factors for each individual 
Influencer 
 

Step 5 – Generate ranking report based on the influence factors 



 

Who is included? 
 
There are two main dimensions that help to define the potential long list of 
tech influencers. Firstly, the influencer group. Media analysis expert interviews 
identified nine influencer groups.   
 

• Academics / NGOs 
• Bloggers 
• Business leaders 
• Celebrities 
• Entrepreneurs 
• Government 
• Journalists 
• Trade or business associations 
• Venture capitalists 

 
 
Which Sub-Sectors are included?  
 
Many influencers comment on multiple sub-sectors. These have been 
categorised as ‘general tech’ influencers. The remaining sub-sectors are 
categorised as follows: 
  

AgriTech 
AI 
BioTech  
CleanTech 
ConsumerTech 
EdTech 
EnterpriseTech 
FinTech 
FoodTech 
Gaming 

General  
HealthTech  
InsurTech 
IoT 
MadTech  
MobileTech 
PropTech 
RetailTech 
SecureTech 
TravTech 

  
*Each sub-sector is built using a taxonomy of terms e.g. ‘IOT’ will contain 
‘Internet of Things’ not just the phrase ‘IOT’  
   



 

What is influence? 
 
In this methodology, influence is a measure of the impact an individual has 
within the conversation of a tech sub-sector or tech overall.   
 
There are four factors that combine to provide an 
influence rank: 
 

1. Personal influence using social media rank – a 
combination of LinkedIn and Twitter reach and 
post frequency 

2. Business authority using owned media rank – 
business website or blog domain authority rank 

3. Industry support - conference keynote – listed 
as a speaker at a tech conference in the last 12 
months 

4. Amplification through earned media– cited at least six times in the last 
12 months in key media 

 
There are four influence factors. Each influencer is ranked within each factor 
and combined to create a final overall ranking for the Tyto Tech 500 Power 
List.  
 

 



 

 

Tyto has been engineered to deliver a new kind of PR agency experience for 
businesses in the fields of technology, science and innovation. We know how 
important it is to work with like-minded people who can flex with your 
changing needs. We appreciate that campaigns must have a clear business 
impact. We know that every client wants a creative, insights-driven, 
accountable approach based on knowledge. 
 
We understand that when a client buys a PR programme, they want the team 
that sold it to them to deliver the work. We appreciate that when a client 
works with a European team, they expect that team to think and act as one. 
We know that the strength of our relationships is integral to our value. 
 
At Tyto we have placed clients’ needs at the centre of our business. We have 
invested in senior and knowledgeable people, cutting-edge technologies, 
creative methodologies, and we are constantly challenging ourselves to deliver 
better work. 
 
We are also committed to building an equitable, independent, forward-thinking 
agency for our employees and other stakeholders. We call this perfect 
partnership. 
 
See tytopr.com for more information. 
 

 
 



 

 

 

delineate is a research and insights firm working exclusively with marketing and 
communications teams. See delineate.agency for more information. 

 


